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ABSTRACT 

In the era of growth and development, all nations try to uplift themselves to global standards 

in all areas. The key areas commonly identified by most economists are the social and 

economical transformation. The economic indicators are per capita income, gross domestic 

product, net domestic product, share in world trade, foreign exchange reserves etc. On the 

social side, drinking water, reliable electricity, good sanitary conditions, viable transport 

system etc, are given due importance. Millions of people in our country dream that India will 

become an economic super power in 2020. It will be possible only by means of a balanced 

growth in all sectors.   To analyse the level of satisfaction derived by the women consumers 

towards Kudumbashree products with respect to the four elements of marketing mix. The 

total sample size of the study is 200 women consumers residing in palakkad district. The 

collected data has been analyzed using Frequency distribution, and chi-square analysis. It has 

been concluded that there exists significant association between the variables such as quality, 

price, promotion and availability of Kudumbashree products and the level of satisfaction 

derived by the consumers. 
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INTRODUCTION 

Women, who represent half of the human resource are often not recognized and regarded so, 

due to their positioning in the society. Women themselves have failed to recognize that they 

are working though they are not paid. For the first time in 1981 the Indian Census included 

certain kinds of work which have market value on opportunity cost or imputation basis and 

succeeded in bringing activities such as fetching fuel wood, making pickle, etc. were 

included. SHGs (Micro-credit based women empowerment programmes) have been 

instrumental in empowering grass root women in several areas. Evidences from different 

regions revealed that there are positive improvements realized in terms of all the group 

members becoming literate; mitigating village disputes, improving health and education of 

children and keep the village roads clean, giving exposure to all the members of the group to 

carry on the bank‟s transactions, etc. It has helped in many ways: in replacing money lenders, 

changing cropping pattern, increasing use of organic pesticides and fertilizers, creating seed 

banks; and creating a better awareness on nutrition, health and hygiene. It has also prompted 

the involvement of people in regular saving and internal lending, helped them initiate micro 

enterprises and manage lending schemes, avail government credit, operate savings accounts 

and communal funds and maintain financial records. 

KUDUMBASHREE STRUCTURE AND FUNCTIONS 

Kudumbashree presents a unique model of participatory development, which can very well be 

emulated by other developing countries. Kudumbashree in local language means „prosperity of the 

family‟, which helps enjoy the economic opportunities by a good number of the poor women folks 

in rural and urban Kerala. The anti-poverty programme under  Kudumbashree has been launched by 

the State Government of Kerala with the active support of the Government of India and the National 

Bank for Agriculture and Rural Development (NABARD). The programme aims at removing 

absolute poverty within 10 years with the full co-operation of the local self governments.  
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ORGANISATION OF KUDUMBASHREE MODEL 

The following are the community structures suggested for the rural side: 

 Neighbourhood Groups(Kudumbashree Ayalkoottam) 

 Area Development Society(Kudumbashree Ward Samithy) 

 Community Development Society(Kudumbashree Panchayat Samithy) 

The paradigm shift in the approach is that any women who is residing in the Grama 

Panchayat can become a member of the Kudumbashree  Ayalkoottam irrespective of the fact 

that she belong to a below poverty line family. Since this aspect gives an opening for the 

above poverty line families to enter into the community structures envisaged by 

Kudumbashree, it is further ensured that majority of the office bearers should belong to BPL 

families. These structures give added importance to women empowerment both social and 

economic. 

REVIEW OF LITERATURE  

Lekshmy P.R,Ditty Johnson,Dr Ambily A.S (2016) main aim of this paper is to find out the 

reasons why the Kudumbasree Units are not going for online marketing. Production and 

manufacturing activities are based on traditional ways only and facing problems like lack of 

storage facility, infra-structure, technical know –how, etc. exist 

Nidheesh K.B (2008) in his paper “Rural Women‟s Empowerment in the Best strategy for 

poverty eradication in rural areas‟ makes a critical assessment of the growth of 

Kudumbashree activities in rural areas.  He also determined whether there is any significant 

change in rural people‟s life style and finally checks the efficiency of their operation.  He 

concluded without any doubt that women empowerment is the best strategy for poverty 

eradication. 

Reshmi R (2007) in her research work, highlighted about the marketing strategies, nature of 

business mode of business, mode of advertising, capital invested, type of training acquired, 

by the Kudumbashree units which directly affect the existence or success of entrepreneurship. 
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OBJECTIVES OF THE STUDY  

 The broad objective of this study to draw an understanding on the consumer 

perception and satisfaction towards Kudumbashree products.  The specific objectives are 

 To identify the most commonly consumed products marketed by Kudumbashree 

members and their socio economic distribution. 

 To analyse the level of satisfaction derived by the women consumers towards 

Kudumbashree products. 

RESEARCH METHODOLOGY 

The study was designed as a descriptive one based on primary and secondary data. Wherever 

necessary, recourse was made to secondary data. . A well structured interview schedule was 

the basic tool for collection of primary data. There are 968 Kudumbashree units functioning 

at Palakkad city of which 269 are engaged in micro enterprise activities as per the Rural 

Directorate of Development, Kerala. Out of the 269 units 10 per cent was choose as the 

sample population i.e., 27 units. The members of the 27 units were approached and first hand 

information was gathered about the business nature, activities carried by them, products 

manufactured/processed by them and details of their customer base. Based on the information 

gathered the interview schedule was prepared. The total sample size of the study is 200 

women consumers residing in palakkad district. The collected data has been analyzed using 

Frequency distribution and Chi-square test. 

LIMITATIONS OF THE STUDY 

 The study is restricted to the consumers of Kudumbashree products residing in the 

Palakkad region. 

 Though the Kudumbashree units produce and sell many commodities, this study is 

restricted only to five commodities which were identified to be the most commonly 

used products in this region.  The products are kondattam(vatthal), sweets & 

savories, milk, pickles and soaps & phenyl. 
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ANALYSIS AND INTERPRETATION 

The current study draws an introspective analysis on customers‟ perception and satisfaction 

towards the Kudumbashree products, a micro enterprises based business activities carried in 

the Palakkad region of Kerala. The study focuses customers‟ awareness, preferences and 

level of satisfaction derived from the Kudumbashree products such as kondattam (vatthal), 

sweets and savories, milk, pickles and soaps and phenyl which were identified to be the most 

commonly used products in the region.  

TABLE NO.1 PERIOD OF PRODUCT USAGE 

Products  Less than 1 year 1-3 years 3-5 years Above 5 years Total  

Kondattam (Vatthal) 9(4.5) 37(18.5) 12(6.0) 2(1.0) 60(30.0) 

Sweets & Savories  11(5.5) 32(16.0) 7(3.5) 1(0.5) 51(25.5) 

Milk 7(3.5) 26(13.0) 5(2.5) 0(0.0) 38(19.0) 

Pickles  3(1.5) 12(6.0) 3(1.5) 1(0.5) 19(9.5) 

Soaps& Phenyl  7(3.5) 21(10.5) 3(1.5) 1 (0.5) 32(16.0) 

Total 37(18.5) 128(64.0) 30(15.0) 5(2.5) 200(100) 

The table depicts that 30(15%) persons are using Kudumbashree products 3 to 5 years. Out of 

them 12(6%) use kondattam (vatthal), 7(3.5%) use sweets and savories, 5(2.5 %) use milk 

and 3(1.5%) each use pickles and soaps and phenyl. 

TABEL NO.2 MODE OF PURCHASE 

Variables 
Direct 

selling 
Shops 

Trade 

fairs 
Exhibition  Total  

Kondattam (Vatthal) 54(27.0) 5(2.5) 1(0.5) 0(0.0) 60(30.0) 

Sweets & Savories  27(13.5) 13(6.5) 8(4.00) 3(1.5) 51(25.5) 

Milk 36(18.0) 2(1.0) 0(0.00) 0(0.0) 38(19.0) 

Pickles  9(4.5) 8(4.0) 2(1.00) 0(0.0) 19(9.5) 

Soaps& Phenyl  17(8.5) 11(5.5) 2(1.00) 2(1.0) 32(16.0) 

Total  143(71.5) 39(19.5) 13(6.50) 5(2.5) 200(100) 
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Sales ratio of Kudumbashree products in trade fairs is summed to 6.5%. It constitutes 0.5% of 

kondattam (vatthal) products, 4% of Sweets & Savories, 1% each of Pickles and Soaps and 

Phenyl. It has further analysed that sales of Kudumbashree products in exhibition is very less 

i.e., just 2.5% with less product exposures i.e., 1.5% of sweets and savories and 1% of soaps 

and phenyl. 

TABLE NO.3 REASONS FOR BUYING KUDUMBASHREE PRODUCTS 

Variables 
Kondattam 

(Vatthal) 

Sweets & 

Savories 
Milk Pickles Soaps & Phenyl 

Good Quality 61(30.5) 51(25.5) 38(19.0) 19(9.5) 31(15.5) 

Low price 60(30.0) 52(26.0) 37(18.5) 20(10.0) 31(15.5) 

Easy avaliability 60(30.0) 52(26.0) 38(19.0) 20(10.0) 30(15.0) 

 

The above table indicates that good quality, low price and easy availability of products have 

equally influenced the consumers to buy Kudumbashree products. 

TABLE NO.4 LEVELS OF SATISFACTION BY KUDUMBASHREE PRODUCTS 

 

Variables  

Chi-

square 

value 

df 

Quality of the Kudumbashree products 

Kondattam (Vatthal) 27.574 2 

Sweets & Savories 30.471 2 

Milk 18.216 2 

Pickles 17.429 2 

Soaps & Phenyl 33.800 2 

Price of Kudumbashree products 

Kondattam (Vatthal) 45.770 2 

Sweets & Savories 36.765 3 

Milk 16.919 2 

Pickles 4.571 2 

Soaps& Phenyl 15.742 2 

Promotional aspect for Kudumbashree 

products 

Kondattam (Vatthal) 17.885 3 

Sweets & Savories 21.220 4 

Milk 0.947 3 
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Pickles 15.737 3 

Soaps& Phenyl 12.387 4 

Availability of the Kudumbashree products 

Kondattam (Vatthal) 21.871 3 

Sweets & Savories 26.640 3 

Milk 8.263 2 

Pickles 8.316 2 

Soaps& Phenyl 30.750 3 

      Level of significance: 5 %                        df: degrees of freedom 

From the table it is inferred that, the calculated chi-square values are greater than the table 

values at 5 % level of significance. Hence the hypothesis is rejected. Therefore, it is 

concluded that there exists significant association between the variables such as quality, 

price, promotion and availability of Kudumbashree products and the level of satisfaction 

derived by the consumers. 

SUGGESTIONS 

 

 Consumers are found to be having only moderate level of awareness regarding self 

help groups on general. Hence they should take promotional efforts to create more 

awareness that could ultimately enhance sales. 

 

 Regarding the mode of purchase, mostly sales is achieved through direct selling. They 

can also supply the products through nearby shops to increase their turnover. 

 

 Regarding the level of satisfaction based on the results of the analysis Kudumbashree 

units have to concentrate on areas where they are lacking as far as customer 

satisfaction is concerned with regard to selected five products. 

CONCLUSION 

India is passing through a decisive stage of socio economic development. An increase in 

entrepreneurial activity is playing a major role in this development. The market analysis on 

the consumers perception and satisfaction towards micro entrepreneurial products that is a 

case study of Kudumbashree units reveals the fact that existing  latent entrepreneurial talents, 
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if properly harnessed, could develop in fostering the phase of socio economic development, 

balance regional growth, wealth creation, employment generation, local economic 

development and poverty reduction.  
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