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INTRODUCTION 

Ecommerce, also known as electronic commerce or internet commerce, refers to 

the buying and selling of goods or services using the internet, and the transfer of 

money and data to execute these transactions. Ecommerce is often used to refer to 

the sale of physical products online, but it can also describe any kind of 

commercial transaction that is facilitated through the internet 

Importanceof E-Commerce
 

Can Broaden Your Brand 
 

Ecommerce is an ideal way you can take your brand from a traditional brick and 

mortar store to an innovative, well loved brand. By offering great products 24 

hours a day along with online customer service, blogs and social media, no longer 

is your business one singular store, with an online presence your business can be 

the home of your products and the general home of your business, allowing you to 

fully expand your product ranges without having to worry about moving locations 

or worrying about not being able to expand your business.    

It’s More Convenient   

An online store is available all day, every day meaning your customers can visit 

your store at all times, no matter what their schedule might be. These days people 

don’t always have the time to physically go shopping, instead more and more 

people are choosing to shop online to find the items they want or need and if your 

business can offer this for your customers there’s no you shouldn't appeal to a 

wider range of customers all looking for a convenient and flexible experience.   

Increase Your Reach  

Due to the internet’s accessibility, millions of people across the world can view 

your website at any time, meaning that for those looking to expand their businesses 

and reach out to a larger audience, you have many more opportunities to do so. 
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Compare the amount of people you can reach through a website to the amount you 

can reach through a high street store or local advertising, there’s no reason you 

shouldn’t look at taking your business online if you’re looking to improve your 

reach.   

Provide More Information 

An online presence allows you to provide more information about your products 

and services to your customers. A branded site especially gives sellers a place to 

provide key content to customers. 

Key product content includes in-depth product descriptions, product comparisons, 

in-store inventory availability, and pricing. This information helps a customer 

make their purchasing decision both in-store or online. 

Scalable  

As your business grows it’s very likely you’ll want to grow your product range and 

your target audience, as well as develop your business for customer requirements 

and consumer demand. An ecommerce site let’s you scale your business 

accordingly, allowing you to add more lines, add more payment options and even 

grow when you choose to ship to, without having to worry about changing your 

location or moving to a larger premises like you might with a brick and mortar 

store. 

Advantages and disadvantages of e-commerce: 

E-commerce covers the global information economy, which includes electronic 

trading goods and services, electronic fund transfer, online procurement, direct 

marketing and electronic Billing. E-commerce provides the procedures or the ways 

for generating profits by increasing the number of transactions. Some of the main 

advantages of E-commerce are as follows: 

Increased access: 
E-commerce has made it easier for businesses to reach people around the world 

and run their operation without approaching their suppliers directly. E-commerce 

businesses provide access to the consumers and the other businesses all over the 

world 

Reduces competitive gap: 
E-commerce reduces marketing and advertising expenses. So, smaller companies 

can also compete on quality, price and availability of goods with the bigger 

companies. 

Reduced sale cycle: 

The customers access the product listing and the pricing directly from the Internet 

without any phone calls and e – mails. 

Reduced cost of business: 
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E-Commerce reduces the effort required to do business. It reduces the amount of 

manpower required, inventory costs, purchasing costs and order processing costs 

associated with fixing, phone calls and data entry. 

Easy the business administration: 

With the use of efficient software, most of the business – related tasks can be done 

automatically. Business processes like storing of inventory levels, shipping and 

receiving logs and other business administration processes are automatically 

stored. 

Better payment system: 
With the advancement in payment technologies, E-Commerce allows encrypted 

and secure payment facilities on-line. 

Reduced burden on staff: 
E-Commerce simplifies the customer service and sales support tasks, thus relieving 

the staff from one of their job responsibilities. 

Medium to grow business: 
E-Commerce serves as a medium for start – up, small and medium sized 

companies to reach the global market. 

Network production: 

E- Commerce allows parceling of the production process to the contractors who 

are geographically separated but are connected through the Internet. This helps in 

selling of add on products, services and new systems. 

Disadvantages: 
E-commerce has helped customers to find the required product in an easy way. 

But, there are some difficulties that exist in the use of E-commerce. Some of the 

most common difficulties are as follows: 

Difficult In Tax: 

It is difficult to decide the criteria on which taxes should be charged on the selling 

of goods over the Internet in case the business and the customer are in different 

states. It would be unfair to collect taxes from businesses whose products are not 

marketed over the Internet and to allow businesses selling their products over the 

Internet not to pay any tax 

Security 
The issue of security is another major area of concern on E-Commerce. The             

security issues concerning personal and financial information about a customer still   

exists even with the improvement of data encryption techniques. 

Cost 

The cost that is involved in the development and deployment of the E-Commerce 

application is very high. 

Different Protocols 
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Some protocols are required to develop some specific E-commerce applications 

that are not standardized around the world. The deployment of such applications 

over the Internet required that these protocols should be available on the client 

side. 

 

Continuous updating of Technology 
The integration of E-commerce infrastructure with the present organizational 

Information technology system is difficult. The technologies used in the 

development of an E-commerce application in an organization may be different 

from that of the presently existing application used in -the organization. 

TYPES OF E-COMMERCE: 
1. Business-to-Business (B2B) 

2. Business-to-Consumer (B2C) 

3. Consumer-to-Consumer (C2C) 

4. Consumer-to-Business (C2B). 

5. Business-to-Administration (B2A) 

6. Consumer-to-Administration (C2A) 

1. Business-to-Business (B2B) 
Business-to-Business (B2B) e-commerce encompasses all electronic transactions 

of goods or services conducted between companies. Producers and traditional 

commerce wholesalers typically operate with this type of electronic commerce. 

2. Business-to-Consumer (B2C) 
The Business-to-Consumer type of e-commerce is distinguished by the 

establishment of electronic business relationships between businesses and final 

consumers. It corresponds to the retail section of e-commerce, where traditional 

retail trade normally operates. 

3. Consumer-to-Consumer (C2C) 
Consumer-to-Consumer (C2C) type e-commerce encompasses all electronic 

transactions of goods or services conducted between consumers. Generally, these 

transactions are conducted through a third party, which provides the online 

platform where the transactions are actually carried out. 

4. Consumer-to-Business (C2B) 
In C2B there is a complete reversal of the traditional sense of exchanging goods. 

This type of e-commerce is very common in crowd sourcing based projects. A 

large number of individuals make their services or products available for purchase 

for companies seeking precisely these types of services or products.. 

5. Business-to-Administration (B2A) 
This part of e-commerce encompasses all transactions conducted online between 

companies and public administration. This is an area that involves a large amount 

and a variety of services, particularly in areas such as fiscal, social security, 
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employment, legal documents and registers, etc. These types of services have 

increased considerably in recent years with investments made in e-government. 

6. Consumer-to-Administration (C2A) 
The Consumer-to-Administration model encompasses all electronic transactions 

conducted between individuals and public administration. 

CONCLUSION 

E-Commerce is not just about conducting business transactions via the Internet. Its 

impact will be far-reaching and more prominent then we know currently. This is 

because the revolution in information technology is happening simultaneously with 

other developments, especially the globalization of the business. The new age of 

global e-commerce is creating entirely new economy and that will tremendously 

change our lives, will reshape the competition in various industries, and alter the 

economy globally. As companies are gaining high profits, more and more other 

companies are developing their websites to increase their profits. Since more 

businesses are being held online resulting in high economy development and 

emergence of a more innovative and advanced technology. 
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