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Abstract 

E-commerce is a boom in the modern business era. E-commerce stands for electronic 

commerce. E-commerce (Electronic commerce) involves buying and selling of goods and 

services, it also includes the transmitting of funds or data, over an electronic network, 

predominantly the Internet. E-commerce (Electronic commerce) is a paradigm shift 

influencing both marketers as well as the customers. Rather, way more than other services e-

commerce is another way to boost the existing business practices. It is leading to 

modernisation, a complete change in traditional way of doing business. This significant 

change in business model is witnessing a tremendous growth around the globe andIndia is not 

an exception. A massive internet penetration has been added to growth of E-commerce and 

more particularly start-ups have been increasingly using this option as a differentiating 

business model for better business. Moreover E-Commerce has significant influences on the 

environment. Although the model is highly used in current business scenario but the option 

needs to be explored at its fullest.The current research has been undertaken to describe the 

past, present and future scenario of E-Commerce, analyse the potential. 
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INTRODUCTION 

 

E-commerce stands for electronic commerce. It means dealing in goods and services through 

the electronic media and internet. E-commerce involves carrying on a business with the help 

of the internet and by using the information technology like Electronic Data Interchange 

(EDI). E-commerce relates to a website of the vendor on the Internet, who trades products or 

services directly to the customer from the portal. The portal uses a digital shopping cart or 

digital shopping basket system and allows payment through credit card, debit card or EFT 

(Electronic fund transfer) payments. A more complete definition is: E-commerce is the use of 

electronic communications and digital information processing technology in business 

transactions to create, transform, and redefine relationships for value creation between 

oramong organizations, and betweenorganizations andindividuals. 

The main types of electronic commerce are: 

 BUSINESS-TO-BUSINESS (B2B); 

 BUSINESS TO- CONSUMER (B2C); 

 BUSINESS-TO-GOVERNMENT (B2G); 

 CONSUMER-TO-CONSUMER (C2C) 

 MOBILE COMMERCE (M-COMMERCE). 

 

LITERATURE REVIEW: 

 

ASSOCHAM study (2015) was improvised and found the highest growth rate of the apparel 

segment and in 2014 almost 69.5 %, followed by electronic items, up 62 %, baby care 

products, up 53%, beauty and personal care products at 52 per cent and home furnishings at 

49%.Due to increased use of smartphones there is a rapid growth of digital commerce in 

India. Maximum share of the digital commerce market in India was taken up by mobile and 
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mobile accessories. Almost 45% of online shoppers reportedly prefer cash on delivery over 

credit cards (16%) and debit cards (21%). About 10% prefer for internet banking and a scanty 

7 % preferred cash cards, mobile wallets, and other such modes of payment. The 18-25 years 

of age group has been the fastest growing age segment online with user growth being 

contributed by both male and female segments. The survey highlights that 38 per cent of 

regular shoppers are in 18-25 age group, 52 % in 26-35, 8 %in 36-45 and 2 % in the age 

group of 45-60. Nearly 65 % online shoppers are male and 35 % female.  

 

MitraAbhijit (2013) in his one of the interview had said  E- Commerce has unleashed yet 

another revolution, which has changed the way of  businesses buy and sell products and 

services in worldwide. New methodologies have evolved. The role of globalization has 

increased and forming business relationships is reduced. E-Commerce is the future of 

shopping and other virtual businesses. With the deployment of 3G and 4G wireless 

communication technologies, the internet economy will continue to grow robustly. In the next 

3 to 5 years, India will have 30 to 70 million internet users which will equal, if not surpass, 

many of the developed countries. Internet economy will then become more meaningful in 

India. With the rapid expansion of internet, Ecommerce is set to play a very important role in 

the 21st century, the new opportunities that will be thrown open, will be accessible to both 

large corporations and small companies. The role of government is to provide a legal 

framework for E-Commerce so that while domestic and international trade are allowed to 

expand their horizons, basic rights such as privacy, intellectual property, and prevention of 

fraud, consumer protection etc are all taken care of. 

 

ChananaNisha and GoeleSangeeta (2012) propose that the future of E-Commerce is difficult 

to predict. There are various segments that would grow in the future like: Travel and 

Tourism, electronic appliances, hardware products and apparel. There are also some essential 

factors which will significantly contribute to the boom of the E- Commerce industry in India 

i.e. replacement guarantee, M-Commerce services, location based services, multiple payment 

option, right content, shipment option, legal requirement of generating invoices for online 

transactions, quick Service, T &amp; C should be clear &amp; realistic, the product quality 

should be same as shown on the portal, dedicated 24/7 customer care centre should be there.  

 

Awais Muhammad and SaminTanzila (2012) indicate that use of internet has made the world 

a global village. The use of Internet has reduced the distances and brought the people 

together. A nation’s back bone is commerce and it will be strengthened if backed by 

electronic tools in which e-commerce plays a vital role. The important feature in ecommerce 

is privacy which not only increases competitive advantage but confidence level also. E-

commerce brings sellers and potential buyers at the distance of one click and it saves time as 

it is cost effective, as E-commerce is becoming key to success. 

 

Objective of the study: 

The objectives of present study are: 

1. To understand the past and present status and trends of E-Commerce; 

2. To reveal the key variables influencing the increased usage of E-Commerce. 

 

Discussion 

 

Based on the objectives, e-commerce facilitates the following with respect to consumers, 

vendors and the retailers.  
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E commerce facilitates: 

1. Internet 

2. Payment Gateways 

3. Analytics 

4. Social Media 

5. 3D 

 

Ecommerce Timeline: 

The following table shows the growth of the e-commerce.  How it born, grown and it went 

the peak in the digital world. This table  shows the step by step growth and the life cycle of 

the e-commerce.  

Year Major Ecommerce Event 

1969 The first major ecommerce company, CompuServe, is founded. 

1979 Michael Aldrich invents electronic shopping. 

1982 Boston Computer Exchange launches as one of the first ecommerce platforms. 

1992 Book Stacks Unlimited launches as one of the first online marketplaces for books. 

1994 
Netscape launches Netscape Navigator, an early web browser, making it easier for 

users to browse online. 

1995 Amazon and eBay launch. 

1998 PayPal launches as an online payment system. 

1999 Alibaba.com launches. 

2000 Google launches AdWords as an online search advertising tool. 

2005 Amazon launches Amazon Prime with expedited, flat-fee shipping for members. 

2005 Esty, an online marketplace for handmade and vintage goods launches. 

2009 BigCommerce launches as an online storefront platform. 

2009 Square, Inc. is founded. 

2011 Google Wallet launches as an online payment system. 

2011 Facebook launches sponsored stories as a form of early advertising. 

2011 Stripe launches. 
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Year Major Ecommerce Event 

2014 Apple Pay launches as a form of mobile payment. 

2014 Jet.com launches. 

2017 Instagram shoppable posts are introduced. 

2017 Cyber Monday sales exceed $6.5B. 

 

 

4. Future of E-commerce in India -India is developing rapidly towards e- commerce market 

trends day by day. The internet user base in India might still be mere 300 million which is 

much less as compared to the other developed countries but its surely expanding day by day. 

India has third largest internet population after US &amp; China. Indian internet population 

was 205 million in 2013 but projected to be second largest by 2016 with 330- 370 million 

users. As per the last three years there is a rapid change in the scenario of ecommerce in 

India. More than 200 million users has been added during last three years. Growth ofinternet 

users is increasing very rapidly in India. 

 

 
Figure 1: Data Representation of internetUsers in year 2011 

 

Expected number of internet users in India in the year 2016 is shown below: 

 

1) Social Media: Majority of online buying decisions are made on Social Media. Social 

network like Facebook, LinkedIn, Twitter, Google+, Pinterest etc have become a 

medium for easy log-in and purchase. Moreover, the clients can stay updated via the 

posts published on this media. Further, the advertising &amp; promotions on these 

social sites has increased the chances of success of generating transactions to many 

folds. 
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Figure 2: Data Representation of internet Users in year 2016 

 

2) Drone Delivery: Companies have been working their way around to innovate the 

delivery shorten human effort as well as time. The answer to these problems is 

Delivery by Drones. DGCA is now fast tracking the process of issuing guidelines for 

the use of drones for civil purposes in India. If everything goes as per the plan, then 

India might become the first country in the world to allow the use of drones for civil 

purposes. 

3) App only Approach: According to statistical studies in future internet lies in 

mobiles. Experts say more than 580 million people in India i.e. 70-80% of the people 

are using internet for mobile phones. About two – third of its online traffic of flipkart 

comes from small cities. Flipkart had become one of the leading web apps that most 

of the people use. 

 

4) Google’s Buy Now Button- Google is recently working on “Buy now” style button 

that would allow e-shoppers search of product in one single click right through google 

pages. The button will be displayed near sponsored search results beneath a “shop and 

google” heading at the top of the page. when users click on the Google’s “Buy Now “ 

button, they will be re-directed to another google page that will allow them to choose 

specific item details, such as colour and size including customer’s name and shipping 

address , to the retailer. 

 

5)  Artificial intelligence –As the e-commerce has vastly saturated. Most of the 

investors are searching for innovative use of technology is zeroing in on companies 

developing artificial intelligence (AI) solution. Eg – jet airway is experimenting with 

one solution by Vizury. It helps in shifting the individual’s public content on the 

internet and the customer’s pervious searches to create an instant profile. Through this 

the airlines can know many things like package deals, simple stick with airfare 

discounts. 

                Along with e-commerce there are other uniqueness also appeared virtual 

enterprise, virtual bank, network marketing, online shopping etc. E-commerce has 

huge impact on the economy of India in today’s life. B2B is rapidly growing business 

in whole world that leads to lower cost with efficiency in economy and growth of 

employment. India has witnessed a major breakthrough e-commerce success stories 

particularly in e-retail in consumer electronics and fashion apparel and home 

furnishing segments’-commerce creates new opportunities for the small traders n 
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many more companies .It is the giant revolutionized market in the world with full safe 

and secure payment modes .  

 

 
Figure 3:Internet Users  

 

CONCLUSION 

 

It is properly understood that a developing country will try their best to get modernized if 

they introduces e-commerce more effectively and efficiently. There will be an efficient 

output and they will even get an advantage of being competitive. Information Technology 

(IT) has uplifted e-commerce worldwide. Due to this they can enter to a new market and the 

marketers can easily evaluate their product and company’s performance. Many number of 

growing firms in various industries, such as education, banking, commerce and tourism etc 

have improved their service by both incorporating technologies into their service delivery. 

Integration of technology in services has become very common but still only little research is 

made to examine its influence. The issues relating to e-commerce is giving a rise posing 

serious threat to the future and hence there is huge demand on right strategies on part of 

marketers.  Research on e-commerce propose good number of variables for the growth of 

marketers for a successful newly business model.  

 

Most important which will significantly help to the success of e-commerce industry and it is 

focused on the consistency of transaction steps, consistency of website designing, 

replacement guarantee, m-commerce services, consistency of promotions, consistency of in-

stock indications, consistency of product variety, location based services, multiple payment 

option, right content, shipment option, legal requirement of generating invoices for online 

transactions, quick Service. The product should be clear and realistic. The product quality 

should be the same as the portal. These features in e-commerce not only have the benefit of 

competitive advantage, it also improves the confidence level of the customers. The researches 

have targeted the age group between 18 -35 as they are the good customers in demand and 

provide them the products as demanded irrespective of their gender. 

 

Social media has become a boon to the brands and the marketers can sell their product 

without wasting a huge amount in traditional media, but luxury brands have recently found it 

challenging as unauthorised sellers are luring buyers, most of who fall in to the temptation of 

getting discounts of up to 50-70% have cropped up using platforms like Facebook, Instagram, 

Twitter and WhatsApp. 
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Firms must closely monitor such accounts and spend money on legal checks. In the market 

place model they use e-commerce only for the technology platform but the sellers on the site 

own the inventory. Most of the e-commerce has call centres to connect to their customers; the 

pressing need is the initiative to set up this call centres exclusively to the merchants as to 

increase the number of sellers is their next battlefront in e-commerce. The demand is for 24/7 

call centres should be dedicated. 

 

 E-commerce firms must also find to combine online relationships with the offline. With the 

idea that the relationship between isn’t complete until they are interactive to the customers. 

The government should support the e-commerce firms to allow the country’s development. 

E-commerce should offer a legal framework so that the domestic and international trade 

allowed expanding their horizons, basic rights such as consumer protection, privacy, 

intellectual property, prevention of fraud, etc are highly protected. The banks should also take 

many steps in security tools and policy to protect itself and the customers. E-Commerce is a 

boon for any country- if given right impetus, information and good environmental framework 

to prosper can significantly lead to country’s progress and development. 

 

Implication for Researchers: 

As the study is in conceptual in nature, it gives a lot of opportunities for future researches in 

both theory growth and concept validation. Much more empirical research can lead to 

elaborations of new findings in e-commerce. The study is an eye opener for the researchers 

who have complete interest in E-commerce. Their review paper can lead them to the better 

understanding about e-commerce which helps in revolutionizing the business. 
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