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ABSTRACT 

Women plays an important role in the development of our country. Therefore entrepreneurship 

development among women is a global issue. It is important for development of a family and 

social progress. The present study was conducted in the district of Assam. Personal motivational 

factor was found more fruitful than economic and social factors in the attractive area of food 

processing and preservation in the present investigation. It is also expected that, the findings of 

the present study will be helpful for other women entrepreneur to overcome their different 

challenges in the journey of entrepreneurship. The study would definitely encourage prospective 

women entrepreneurs to start micro enterprises for their self-independency as well as to raise 

their cognitive and rational development. The findings of the study would be more fruitful to 

entrepreneurs to solve their different problems in the path of business success. This finding 

clearly supports the argument that entrepreneurs are made not born. 

INTRODUCTION 

Entrepreneurship is a journey from poverty to prosperity, total dependence to equality, 

agricultural labour to entrepreneurs in industry and in service. Throughout the world, we can 

observe that the ratio of women entrepreneurs is growing tremendously. The emergence as well 

as development of women entrepreneurs is quite visible in India with significant contribution to 

Indian economy. Increasing consciousness among women about their existence and rights is 

gradually changing their role and economic status in the society. The hidden entrepreneurial 

potential of women has extended their kitchen activities, mainly 3P‟s, Pickle, Powder and 

Pappad and they started entering into fields related to modern 3E‟s i.e., Energy, Electronics and 

Engineering. Skill, knowledge and adaptability in business are the main reasons that encouraged 

women to emerge into business ventures. In this dynamic world, women entrepreneurs are 

considered as a significant contributor for sustained economic development and social progress. 
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They have become important players in the entrepreneurial landscape. The increasing presence 

of women in the business field as entrepreneurs or business owners in the last decades has 

changed the demographic characteristics of entrepreneurs. Further, women are increasingly 

taking up entrepreneurial career for improving their economic status and also fulfilling their 

creative urge. The study undertaken by the investigator was a current as well as burning one. The 

study would analyse the impact of micro enterprise on economic empowerment of women 

entrepreneurs which would provide crucial information to concerned development organizations 

about existing condition of women entrepreneurs in Assam. The study will definitely encourage 

those unemployed women who wants to make entry in the field entrepreneurship but unable to 

involve due to some reasons like fear, hesitation, ignorance, poor knowledge and lack of family 

support. Therefore, a comprehensive study on” Scale Development on Motivational Factors of 

Women Entrepreneurs: An Advanced Research Study of Assam” was conceptualized. 

Specifically, the study was designed to a) identify different motivational factors of women 

entrepreneurs b) analyse the effect of change in familial and psychological aspects of women 

entrepreneurs. 

METHODOLOGY 

A list of women entrepreneur was collected from DICC of the selected districts which contained 

the names of registered entrepreneurs only. Moreover, some of the entrepreneurs listed under 

DICC were not found in the practical field which may be due to many reasons such as marriage, 

illness, financial crises, change in address and contact number, sudden death of family members 

and so on. Therefore, since MSME, IIE are other organizations engaged in promoting and 

support of entrepreneurship development among women, another list of entrepreneur was 

collected from these organizations which included both registered and unregistered women 

entrepreneurs. Then a final list was prepared including the entrepreneurs listed under all these 

institutions namely DICC, MSME, and IIE which reflected that majority of the micro enterprises 

were in the area of food processing and preservation. Thus the total number of sample was 120 

which included both registered and unregistered women entrepreneurs. In the present study 

motivational factor is operationally defined as influencing factors that inspire women to start 

micro enterprise to achieve their predetermined goal. Motivational factors for the present study 
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were grouped under personal factor, economic factor, social factor and scale was developed to 

measure the motivational factors. 

The data was collected through personal interview method. The collected data was coded, 

tabulated and analyzed in accordance with the objectives of the study. During interview, all 

efforts were made to clarify all the questions to the respondents. The statistical techniques used 

for analysis of data were- frequency and percentage, mean scores  and t-test. Definitions of 

motivational factors- 

Personal factor: Personal factor is operationally defined as self-influencing factors such as 

educational qualification, own interest, self-confidence, own ambition, self-sufficiency, 

determination, self-esteem, encouragement from family, employment opportunity, past 

experience, technical qualification, doing something creative, lifelong goal and utilize spare time 

that motivated women to start an enterprise.  

Economic factor: Economic factor is operationally defined as those financial factors such as 

economic need and independence, to support family expenditure, availability of raw material, 

good market potential, get high profit, utilize government policy and government subsidy that 

influenced women to engage in the field of enterprise.  

Social factor: Social factor is operationally defined as those factors such as to get recognition in 

the society, involve in social activities, to attain high social status, become role model to others, 

access to technical support and to meet many people influenced women to start an enterprise.  

Construction of Motivational Scale 

A scale to measure “Motivational factors” of women entrepreneurs was constructed covering the 

personal, economic and social factors using the technique of summated rating scale construction 

as suggested by Likert (1932).The details of the steps followed in the construction of this scale 

are presented hereunder 

a) Collection of motivation statements 

The first step in the scale construction was to collect and select a set of statements covering the 

entire universe of the content. The collection of these raw items was done after a careful 

scanning of relevant literature and in consultation with researchers and academicians. Then sixty 

statements were prepared that reflect various aspects of motivational factors. 
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b) Editing the statements 

The prepared sixty statements were carefully edited by using the 14 criterion enunciated by 

Edwards (1969) and consequently a total of 10 statements were eliminated. 

c) Responses to raw items 

After editing the statements, a list of remaining fifty statements were mailed and also handed 

over personally to forty judges which included subject matter specialists including scientists, 

professors and experts in the field to examine the relevancy of each of these statements for 

inclusion in the final scale. The judges were requested to examine each statement and respond to 

each statement in terms of their own agreement or disagreement with the statements on three 

point continuum as most relevant, relevant and irrelevant. 

d) Statement Analysis and Scoring 

The scoring pattern adopted for the statements was 3,2 and 1 for most relevant, relevant and 

irrelevant respectively. The total score was then calculated for each of the 30 judges by summing 

up the scores of individual items. 

e) Calculation of ‘t’ values : 

Based on the total scores, the statements were arranged in descending order. The top 25 percent 

of the statements with their total score were considered as the high groups and the bottom 25 

percent as the low groups, so that these two groups provided criterion groups to evaluate the 

individual item. 

With the help of these two criterion groups, „t‟ values were computed (by using formula of 

Edwards (1969) for all the 28 statements.  

f) Final selection of statements 

The statements with „t‟ value equal to or greater than 1.75 were selected initially with the logic 

that the average responses of the high and low group to all these selected statements differ 

significantly. On the basis of ratings assigned by the judges the scale value and “Q” value were 

calculated. For suitability of the motivational factors, the scale values with more than 1.0 and Q 

values of more than 1.2 were finally selected. 
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a) Reliability of the Scale 

The reliability of the scale so constructed for the study was pretested by using the split half 

technique(as recommended by Edward, 1957). It was administered to 30 non-sampled 

respondents in Jorhat district of Assam. The scores on the odd numbered and even numbered 

statements were worked out separately and correlated. The coefficient of correlation between 

odd and the even scores was 0.851, which was found to be significant at 1 per cent level which 

testify a high internal consistency of the scale. Hence, the scale is said to be reliable. 

Validity of the Scale 

The validity of scale was established through content validity, which means the 

representativeness or sampling adequacy of the content of a measuring instrument. Neyman 

(1967) indicated two major standards for ensuring content validity (I) A representative collection 

of the items and (II) Sensible method of test construction. This satisfies both these criteria as the 

possible statements that could be made about economic motivation was gathered from literature 

and consultation with expert who have knowledge about this psychological object and the scale 

was constructed in accordance with the steps enunciated in the summated rating techniques. 

Moreover, calculation of „t‟ values assured high discriminatory values of the statements. 

Therefore, the scale was taken as a valid measure of motivation. 

Scoring techniques of the scale: The final motivational scale consisted of 28 statements were 

administered to women entrepreneurs who constituted the sample for this study. Each item in the 

scale was provided to five point continuum as strongly agree, agree, undecided, disagree and 

strongly disagree and scored as 5,4,3,2 and 1 respectively. The total score of each respondent on 

the scale was obtained by adding the scores of all the individual items in that scale. The 

categorization and scoring were made as given below 

Category Score 

Strongly agree 

Agree 

Undecided 

Disagree 

Strongly disagree 

5 

4 

3 

2 

1 
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RESULT AND DICUSSION 

Personal factor 

Motivational factors for taking up entrepreneurship as a profession varied from respondent to 

respondent. The data presented in the Table 1 showed that own interest ranked I with mean score 

of 4.78 among other motivational factors. On the other hand, utilizing spare time, encouragement 

from family and self-confidence ranked II and III  equally with mean score of 4.70 and 4.49 

respectively. Moreover, an ambition to become an entrepreneur, determination, technical 

qualification ranked as IV, V and VI respectively. Educational qualification and to gain self-

sufficiency got VII and VIII rank with mean scores of 3.81 and 3.62 respectively. Other factors 

such as to provide employment opportunity, self-esteem, doing something creative, past 

experience and lifelong goal ranked as IX,X and XI with the mean score of 3.28, 3.12 and 3.03 

respectively in the area of food processing and preservation. These findings revealed that own 

interest seems to be the strong influencing factor among other motivational factors that is why 

majority of respondents entered in the area of food processing and preservation.  

.Table 1 Ranking of Personal factors 

Statements  Food processing and 

preservation 

N=120 

  Mean Score Rank 

Educational qualification    3.81 VII 

Own interest    4.78 I 

Own ambition    4.44 IV 

Doing something creative   3.12 X 

Self confidence    4.49 III 

To gain self sufficiency   3.62 VIII 

Determination   4.05 V 

Self esteem   3.12 X 
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Economic factors  

The data in the same Table 2 further revealed that economic needs was ranked I with highest 

mean score of 4.52. Other important sources of inspiration were economic independence, to 

support family expenditure and government subsidy ranked as II, III and IV respectively. 

Availability of raw material, to get high profit, utilize government policy and good market 

potential got the lowest rank of V, VI,VII and VIII respectively in the area of food processing 

and preservation. Similar finding were found by Krishnamoorthy and Balasubramani (2014). 

Table 2 Ranking of Economic factors 

Encouragement from family   4.49 III 

To provide employment opportunity    3.28 IX 

Past experience   3.03 XI 

Technical qualification    3.91 VI 

Life long goal   3.03 XI 

Utilizing spare time    4.70 II 

Statements   Food processing and 

preservation 

N=120 

  Mean Score Rank 

Economic need   4.52 I 

Economic independence    4.50 II 

To support family expenditure.   4.40 III 

Availability of raw material.   3.69 V 

Good market potential.   3.30 VIII 

To get high profit   3.50 VI 

Utilize government policy.   3.42 VII 

Government subsidy   4.17 IV 

CIKITUSI JOURNAL FOR MULTIDISCIPLINARY RESEARCH

Volume 6, Issue 5, May 2019

ISSN NO: 0975-6876

http://cikitusi.com/544



Majority of respondents started their venture as an entrepreneur to fulfil their economic needs 

and demand of family mainly to lead a better life in the society as inadequate finance is the major 

building block for most of the entrepreneurs in their way towards business success that is why 

most of women started their business in this area. The findings also reflected that economic 

compulsion influenced respondents under study area to take up micro entrepreneurship as a 

fulltime profession for gainful employment. 

Social factors 

It is observed from the Table 3that the push and pull factors to motivate respondents were to get 

recognition in the society and to meet many people ranked I and II respectively. Other factors 

such as role model to others got rank III and involve in social activities ranked IV. Remaining 

motivational factors were access to technical support and attain high social status ranked as V 

and VI with mean score of 3.22 and 3.13 respectively in the area of food processing and 

preservation. 

Table 3 Ranking of Social factors 

  . 

Most of the respondents chosen entrepreneurship as a fulltime profession mainly to meet 

different people from different places as they wanted to be recognized or respected by others. It 

is also known to all that social needs is mainly for belongingness that is why most of women 

entered in the aforesaid area. Women were influenced by family, friends and neighbours to 

Statements   

 

Food processing and 

preservation 

N=120 

  Mean score Rank 

To get recognition in the society   4.76 I 

Involve in social activities   4.17 IV 

Attain high social status   3.13 VI 

Role model to others   4.35 III 

Access to technical support    3.22 V 

To meet many people    4.65 II 
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become an entrepreneur to provide employment opportunities to the unemployed women for 

giving prestige, recognition, respect and to sustain their economic conditions. 

Table 4 Impact of micro enterprise on empowerment of women entrepreneurs 

   

The data presented in the Table 4reflected that two aspects of empowerment differ significantly 

in the area of food processing and preservation.     

It was expressed by the respondents that due to communication with other successful 

entrepreneur and market exposure, all the respondents made improvements significantly in case 

of familial aspect.   

The findings also highlighted that there was no significant difference in the psychological aspect 

between before and after. Though there was a change between the two cases, but the difference 

was not highly significant might be due to lack of maturity, poor self-esteem among 

entrepreneurs. For psychological change, it is very essential to change own mind set regarding 

any aspect which demands more time to change their perspective. Hence majority of respondents 

were unable to change their perspective regarding psychological aspect within a very limited 

period of time. 

CONCLUSION 

It is very necessary to adopt some measures for better development of entrepreneurship among 

women. Now women entrepreneurs are aware of opportunities available to them, so there is 

Aspect 

 

 Food processing and preservation 

   Group Mean index 

value 

t-value 

Familial    Before 18.56 8.04** 

  After 23.96 

    

Psychological    Before 25.93 0.54 

  After 32.75 
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scope for improvement in it. The economic status of the women is now accepted as an indicator 

of a society‟s stage of development and therefore it becomes imperative for the government to 

frame policies for development of entrepreneurship among women. Proper training for running 

the enterprises, maintaining accounts and marketing strategies are to be provided by promotional 

agencies so that women get opportunity to start micro enterprises in their respective localities 

without upsetting their family life. Training organizations should provide them support by 

constant monitoring and follow-ups. Hence, women entrepreneurs should be encouraged to 

register their enterprises in DICC and KVIC to avail all facilities provided by government 

because well famous registered women entrepreneurs are basically sponsored by DICC to 

participate different Expo and fair in at international level. 
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