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ABSTRACT 

 

Governance is the way for the employees to build the educational network in schools & colleges. 

The main aim of the study is to determine the student’s level of preference towards Governance. 

Pollachi Taluk is the study area. The study is based on questionnaire method and analyzed using 

simple percentage analysis, ranking method and scaling technique. The study concludes that 

Governance became more convenient because it is very useful tool and it could helps to improve 

the knowledge of the employees. 

 

Keywords: Social, student, preference, internet, school, colleges, entertainment, tool, knowledge, 

etc. 

 

INTRODUCTION 

 

The notion of CSR originates essentially from the voluntary actions, which is taken by concerned 

company owners in the industrialised world from the end of the 19th century. They reacted to 

social abuses and the associated demands of employee movements. Forward-looking 

industrialists built homes and hospitals for their workers in order to motivate and reduce worker 

turnover. 

 

In 1980, companies in the UK introduced the voluntary social measures followed by the rapid 

rise in unemployment triggered by the initial effects of the Thatcher government‟s economic 

policy. Rioting among unemployed youths in British cities led companies to take a closer interest 

in improving living conditions of their local area and country‟s social stability.  Today, British 

companies pay close attention to the needs and demands of the various different groups in 
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society when considering their responsibilities and exploring ways to generate trust and 

acceptance.  

 

CSR: DEFINITIONS BY VARIOUS ORGANIZATIONS 

• CSR Europe (2003): Corporate Social Responsibility is the way in which a company 

manages and improves its social and environmental impact to generate value for both its 

shareholders and its stakeholders by innovating its strategy, organization and operations. 

• Business for Social Responsibility (BSR) (2003): CSR is defined as “achieving 

commercial success in ways that honor ethical values and respect people, communities, and the 

natural environment”. 

• International Labour Law (2007): A way in which enterprises give consideration to the 

impact of their operations on society and affirm their principles and values both in their own 

internal methods and processes and in their interaction with other actors. CSR is a voluntary, 

enterprise-driven initiative and refers to activities that are considered to exceed compliance with 

the law. 

• Organization for Economic Co-Operation and Development (OECD) (2003): 

Corporate Responsibility involves the „fit‟ businesses develop with the societies in which they 

operate. The function of business in society is to yield adequate returns to owners of capital by 

identifying and developing promising investment opportunities and, in the process, to provide 

jobs and to produce goods and services that consumers want to buy. However, corporate 

responsibility goes beyond this core function. Businesses are expected to obey the various laws 

which are applicable to them and often have to respond to societal expectations that are not 

written down as formal law. 

• ISO 26000 (2011): The responsibility of an organization for the impacts of its decisions 

and activities on society and the environment, through transparency and ethical behavior that: • 

Contribute to sustainable development, including health and welfare of society, • Takes into 

account the expectation of stakeholders, • Is in compliance with applicable law and consistent 

with international norms of behavior, • Is integrated throughout the organization and practices in 

its relationship. 

• Amnesty International-Business Group (UK) (2002): Companies have to recognise 

that their ability to continue to provide goods and services and to create financial wealth will 

depend on their acceptability to an international society which increasingly regards protection of 

human rights as a condition of the corporate license to operate. 
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• The Corporate Responsibility Coalition (CORE) (2003): As an „organ of society‟, 

companies have a responsibility to safeguard human rights within their direct sphere of 

operations as well as within their wider spheres of influence. 

• The European Commission (2011): CSR is “the responsibility of enterprises for their 

impacts on society”. Respect for applicable legislation, and for collective agreements between 

social partners, is a prerequisite for meeting that responsibility. To fully meet their Corporate 

Social Responsibility, enterprises should have in place a process to integrate social, 

environmental, ethical, human rights and consumer concerns into their business operations and 

core strategy in close collaboration with their stakeholders, with the aim of maximizing the 

creation of shared value for their owners/shareholders and for their other stakeholders and 

society at large identifying, preventing and mitigating their possible adverse impacts. 

• Novethic (2003): Linked to the application by corporations of the sustainable 

development principle, the concept of CSR integrates three dimensions: an economic dimension 

(efficiency, profitability), a social dimension (social responsibility) and an environmental 

dimension (environmental responsibility). To respect these principles, corporations must pay 

more attention to all the stakeholders which inform on the expectations of civil society and the 

business environment. 

• The Canadian Centre for Philanthropy (2010): CSR is “a set of management practices 

that ensure the company minimizes the negative impacts of its operations on society while 

maximizing its positive impacts”. This definition therefore provides the link between the 

decisions tied to the social responsibility and “the business" derived from the respect of the 

lawyer instruments, the population, the communities, and the environment. 

• Unilever (2003): We define social responsibility as the impact or interaction we have 

with society in three distinct areas: (i) voluntary contributions, (ii) impact of (business‟s direct) 

operations, and (iii) impact through the value chain. 

• World Bank (2003): The World Bank defined CSR as the commitment of business to 

contribute to sustainable economic development, working with employees, their families, local 

community and society at large to improve the quality of life in ways that are both good for 

business and good for development. 

• Wikipedia (2007): CSR is a concept that organizations, especially (but not only) 

corporations, have an obligation to consider the interests of customers, employees, shareholders, 

communities, and ecological considerations in all aspects of their operations”. It further clarifies 

that this obligation extends beyond the corporation‟s statutory obligation to comply with 
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legislation. Therefore, most of what is called the „license to operate‟ or legal argument for CSR 

would not pass the test for CSR. 

• The Institute of Directors-UK (2002): CSR is about businesses and other organizations 

going beyond the legal obligations to manage the impact they have on the environment and 

society. In particular, this could include how organizations interact with their employees, 

suppliers, customers and the communities in which they operate, as well as the extent they 

attempt to protect the environment. 

• Harvard Kennedy School (2008): Corporate Social Responsibility encompasses not 

only what companies do with their profits, but also how they make them. It goes beyond 

philanthropy and compliance and addresses how companies manage their economic, social, and 

environmental impacts, as well as their relationships in all key spheres of influence: the 

workplace, the marketplace, the supply chain, the community, and the public policy realm. 

 

 

Review of literature:  

Amin (2011) in his article entitled “Audit risk model as a corporate social responsibility 

implementation of certified public accounting firms (evidence from Indonesia)” represented part 

of an effort to modify the audit risk model (ARM) as an implementation of corporate social 

responsibility (CSR) by certified public accounting (CPA) firms. The method used was 

hypothesis testing. The sample was determined by purposive sampling. Data were collected 

using questionnaires, and data analysis was conducted by structural equation modeling. He 

concluded his study According to Indonesian CPAs‟ perception, the AR is affected by the 

client‟s CGR, whereas the client‟s IBEP does not affect AR, but clients‟ CGR and IBEP both 

significantly affect AR. 

 

Roufa (2011) made a study on the topic “The Corporate Social responsibility Disclosure: A 

Study of Listed Companies in Bangladesh”. This is an exploratory study designed to investigate 

the extent and nature of corporate social responsibility disclosure (CSRD) in corporate annual 

reports (CAR) of listed companies in Bangladesh. The study used ordinary least squares 

regression model to examine the relationship between explanatory variables and corporate social 

responsibility disclosure and un-weighted relative disclosure index to measure voluntary 

disclosure. The result showed that a higher proportion of independent non-executive directors on 
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a board are positively related to the level of corporate social responsibility disclosure, but the 

extent of corporate social responsibility disclosure is negatively related to firm size. 

 

SoheliGhose, (2012)
 
in their study entitled “Globalization of Corporate Social Responsibility 

Focusing on Indian Markets” stated that CSR has a wide ranging effect across the globe 

especially in emerging markets. CSR activities have been posited to include incorporating social 

characteristics or features into products and manufacturing processes(aerosol products with no 

fluorocarbons, environment friendly technologies), adopting progressive human resource 

management practices(promoting employee empowerment), achieving higher levels of 

environmental performance through recycling and pollution abatement (reducing emissions), and 

advancing the goals of community organizations (working closely with groups such as United 

Way). In this context this paper has studied the theoretical aspect of CSR including the Global 

Reporting Initiative and CSR Legislation norms and globalization of CSR in India. In this paper 

few specific cases of CSR activity and CSR violation in India have studied.  

 

 

OBJECTIVES OF THE STUDY 

 To know the corporate governance scenario in India. 

 To determine the factor that influences the employees preference towards 

corporate governance. 

 

 Limitations: 

The result of the study is based upon the views expressed by the employees of Dindigul District. 

The statistical tools used to analyze the data have their own limitations. 

All the drawbacks of primary data are applicable to this study. 

 

Research Methodology: 

 

1. Area of study: The research study was done in Dindigul District. 

 

2. Nature and source of data: The study is based on questionnaire method; primary data has 

been collected from various employees in Dindigul District and the secondary data have been 

collected from related journals, magazines and textbooks. 

 

3. Statistical tools used for study 

 Simple percentage 

 Ranking method  

 Scaling technique 
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Analysis and interpretation 

 

Table1: Demographic profile of the employees 

 

 

Factors 

No of employees 

n=100 

 

Percentage 

Gender   

 Male 62 62 

 female 48 48 

Age   

  Upto 30 years 10 10 

 31-45 years 24 24 

 Above 45 years 66 66 

Educational qualification   

  Upto SSLC 14 14 

  UG /diploma 74 74 

  PG 12 12 

Interest   

Yes 66 66 

No 24 24 

 

Inference: The table 1 describes the demographic profile of employees taken for the study. Out 

of 100 employees were taken for the study: it has been identified that most (62%) of the 

employees are male, (66%) of the employees age is above 45 years, (74%) of the employees are 

UG degree holders and (66%) of the employees have corporate interest. 

                                              

Ranking method 

The employees were asked to rank the factors motivated them to Corporate Governance 

                             

Table 3: Level of preference towards Governance 

Factors Rank 

Special assistance to health care for elderly and maternity cab 1 

Infrastructure Development in the rural areas are fully covered 4 

Providing education facilities for the school dropouts in the Adapted villages 2 

Providing hygiene and sanitation facilities in the villages and urban colonies 3 

Establishing Greeny Environment in the Ecological development 7 

Protecting the women child assassination through allocating women and child care 6 
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fund 

Inculcating discipline and taking care on bostal 5 

Protecting the human rights and free legal arrangements for the poor 9 

Special effects for providing drinking water in the remote adopted villages 8 

 

Inference:  It is found from the above table, Special assistance to health care for elderly and 

maternity cab was the first factor which is motivated the employees towards corporate 

governance, Providing education facilities for the school dropouts in the Adapted villages 

was the second factor which is motivated the employees towards corporate governance, 

Providing hygiene and sanitation facilities in the villages and urban colonies was the third 

factor which is motivated the employees towards corporate governance, Infrastructure 

Development in the rural areas are fully covered was the fourth factor, Inculcating 

discipline and taking care on bostal was the fifth factor, Protecting the women child 

assassination through allocating women and child care fund was the sixth, Establishing 

Greeny Environment in the Ecological development was the seventh factor, Special effects 

for providing drinking water in the remote adopted villages was the eight factor and 

Protecting the human rights and free legal arrangements for the poor  was the ninth factor 

which is motivated the employees towards corporate governance 

 

Scaling Technique 

Table 4: Level of preference towards Corporate governance 

Level of satisfaction No of employees Percentage 

High 55 55 

Medium 20 20 

Low 25 25 

 

Inference: The above table shows that (55%) of the employees level of preference is high 

towards Governance, (20%) of the employees level of preference is medium towards 

Governance and (25%) of the employees level of preference is low. 

 

FINDINGS OF THE STUDY  

 Majority of the employees are male 

 Majority of the employees is above 45 years 

 Most of the employees are UG degree holders. 

 Most of the employees are interested in Corporate governance  
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 Special assistance to health care for elderly and maternity cab was the first  

factor which motivated the employees towards Corporate governance 

 Majority of the employees have high level of preference towards Corporate 

governance. 

 

CONCLUSION 

Young blood in the organisation wants more than the financial benefit. They feel sense of pride 

to be connected with the organisation which is socially responsible. Strong CSR practices can 

help in attracting, recruiting and retaining the best young talent. Responsible companies give 

greater priority to their customers. With diminishing business boundaries across the world 

consumers have become aware and more demanding in terms of information regarding 

conditions in which the products and services are produced along with the sustainability impact 

thereof. CSR is about values and accountability which includes the behaviour of the people. 

Many potential clients who themselves operate CSR activities expect their suppliers to do similar 

kind of programmes. Sometimes the selection is on the basis of social responsiveness of the 

supplier. 
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